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TAG LINE

OPTION 1

OPTION 2

Finely crafted furniture 

Furniture crafted with style
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OPTION 1
CONCEPT FORMATION

Option 1 is inspired by the east and west 
directional arrows. These elements 
could represent:

•	 Knowledge of design styles and trends 
across the world

•	 Good balance between tradition and 
innovation

•	 	Versatility

Compass
Easterly 
Direction

Westerly 
Direction
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OPTION 1 -  
PRIMARY



8
N ote :  N ot  a  p ro p o s e d  b u s i n e s s  c a rd  d e s i g n ,  i t  i s  o n l y  to  p rev i ew  t h e  l o g o.
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OPTION 1 - 
SECONDARY
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N ote :  N ot  a  p ro p o s e d  b u s i n e s s  c a rd  d e s i g n ,  i t  i s  o n l y  to  p rev i ew  t h e  l o g o.
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Option 4 is a union of multiple visual 
inspirations.

•	 Noticeable use of letter “E” and its inverted 
version (“W”) - The short depiction of the 2 
main words can give a strong logo recall. 

•	 Windows - They define the main style of a 
space. Windows can influence the choice of 
furniture, curtain and lighting - factors that 
can impact a home’s overall habitability.

•	 Simple and clean lines.

OPTION 4
CONCEPT FORMATION
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OPTION 4 -  
PRIMARY
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N ote :  N ot  a  p ro p o s e d  b u s i n e s s  c a rd  d e s i g n ,  i t  i s  o n l y  to  p rev i ew  t h e  l o g o.
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OPTION 4 - 
SECONDARY
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N ote :  N ot  a  p ro p o s e d  b u s i n e s s  c a rd  d e s i g n ,  i t  i s  o n l y  to  p rev i ew  t h e  l o g o.
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OPTION 6 - 
PRIMARY
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N ote :  N ot  a  p ro p o s e d  b u s i n e s s  c a rd  d e s i g n ,  i t  i s  o n l y  to  p rev i ew  t h e  l o g o.
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OPTION 6 - 
SECONDARY
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N ote :  N ot  a  p ro p o s e d  b u s i n e s s  c a rd  d e s i g n ,  i t  i s  o n l y  to  p rev i ew  t h e  l o g o.
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ALL OPTIONS - PRIMARY & SECONDARY

1 4 6
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WHAT MAKES A GOOD LOGO?

Simple

Simple logos 
are easier to

 remember

Does not 
resemble

other logos

All  elements are
visible even in

silhouette

Amazon sells
anything from

A to Z

Stands the
test of t ime

Distinctive Versatile Message Timeless
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